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As a leading global paints and coatings 
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protection and durability, whilst reducing  
manufacturing and operational costs.
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Visiting Las Vegas is always special, visiting it for NBAA-BACE 
all the more so, but to visit so soon after tragedy had struck that 
remarkable city was to experience true privilege. I count myself  
extremely lucky to flit around the periphery of  the business 
aviation industry, and the opportunity to be a tiny part of  what 
made NBAA-BACE in Las Vegas such a unique and important 
experience, was an honour I will never forget.
At the same time, it seemed the industry was in the midst of  a 
minor identity crisis. US government calls for ATC privatisation 
were clearly something to which NBAA would have us ‘Say No’. I 
spoke to a few folk better placed than I to comment and all agreed 
that privatisation would be a very bad thing indeed. But the film 
promoting NBAA’s Say No stance featured elite people explaining 
why business aviation isn’t the preserve of  the elite. Sure, they 
were elite through achievement and fine role models every one, 
but somehow their message missed the point… at least for me, but 
then it wouldn’t be the first time I’ve missed the point.
In this Winter 2017 EVA, we have another set of  propellers, this 
time attached to the superlative King Air. We have rotors too, as 
we look inside Airbus Helicopters’ H160 test programme, plus an 
intimate view of  the forthcoming Gulfstream G500 and G600, 
from perhaps the ultimate programme insiders. And then there’s 
Argos VIP’s colourful CEO Loris Di Filippo, who reveals his very 
determined approach to doing business in Italy. 

PAUL E. EDEN
Editor | paul@evaint.com 
Tel: +44 (0) 1945 585557
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At Roc Nation we do things the 
right way – not cutting corners, 
being professional, being sensitive 
to the needs of  our clients.”

Chasing Greatness

Michael Yormark prior to the 
Andre Ward vs Sergey Kovalev 
fi ght in November 2016

PROFILE|MICHAEL YORMARK
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Michael 
Yormark is 
President 
& Chief of  
Branding and 
Strategy at 

Roc Nation Sports, a full-service sports 
agency founded by Shawn ‘Jay Z’ 
Carter in 2013. Yormark, who markets 
superstars including Seattle Mariners’ 
second baseman Robinson Canó and 
Golden State Warriors basketball 
forward Kevin Durant, spearheads 
multiple facets of  the rapidly growing 
sports agency. Prior to joining Roc 
Nation, he spent a decade as president 
and CEO of the National Hockey 
League’s (NHL’s) Florida Panthers.

Yormark – who prefers 18-hour work 
days – barely sleeps. He goes to bed 
around 11:30pm and rises at 3:30am, 
beginning each day with a workout. 
He is also extremely conscious of  what 
he eats, choosing food and water like a 
professional athlete, as fuel to keep him at 
peak performance. In addition to living 
between New York during the week and 
South Florida with his family on the 
weekends, Yormark travels between 220 to 
250 days per year. EVA caught up with him 
in London, where he’d travelled to further 
Roc Nation Sports’ expansion in Europe.

What did you want to be as a child? 
I always wanted to be in the sports and 

entertainment business, from when I was 

12 or 13 years old. I wasn’t quite sure what 
position to target within the industry, but 
I always had a huge passion for sport and 
loved entertainment. I knew that I wanted 
to do something in that area. The rest is 
history – I have been very blessed.

With the New York Yankees, where I 
was involved in sales and marketing. 

I was coming out of  graduate school 
and was introduced to the Yankees by a 
dear family friend who was a minority 
owner of  the team, Barry Halper. I was 
very fortunate to start my career there. 

WINTER 2017 |  International    7
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Following the New York Yankees, 
I worked for a media company called 
Katz Communications. I was involved in 
sports media sales. From there, I moved 
to South Florida and was vice president 
of  a sports and entertainment company 
owned by Wayne Huizenga, who also 
owned the Florida Panthers (NHL), 
Miami Marlins (Major League Baseball, 
MLB) and Miami Dolphins (National 
Football League, NFL).

Florida Panthers and stayed there 

about business there?
I learned how to diversify a company’s 

portfolio and how to inspire and motivate 
employees to overcome challenges and 
achieve greatness for their organisation. I 
also learned how to create a culture within 
the company that was conducive to winning.

Roc Nation? 
I developed a relationship with the Roc 

Nation management while I was running 
the Florida Panthers and the BB&T 
Center, the team’s home arena. Not only 
were we a facility that had a hockey team, 
we were also focused on creating content 

and thus hosted many Roc Nation artists. 
Through that relationship I met Roc 
Nation’s principals. They were expanding 
and diversifying their business and they 

How would you describe 
Roc Nation? 

It’s a very entrepreneurial organisation 
that’s 100% focused on achieving greatness 
for its clients, artists and athletes, and the 
brands they partner with. It’s a young, 
aggressive company with tremendous 
passion, and ultimately it will do whatever it 
takes to achieve the objectives of  its clients. 

What is the culture at Roc Nation? 
At Roc Nation we do things the right way 

– not cutting corners, being professional, 
being sensitive to the needs of  our clients. 
Our culture is one of  passion, hard work, 
commitment and determination. 

Wasn’t Roc Nation initially 
entertainment only? When and why 

the years and we entered the sports 
business about four and a half  years ago. 
It was a passion that Jay Z and his partner 
Juan Perez wanted to explore. When we 
think about the services that we’ve provided 

to our artists, the way we build their 

a lot of  synergies that we thought could 
help athletes build their brands. It just felt 
like a very natural extension for Jay and 
Juan, and so Roc Nation entered the sports 
agency business. Since expanding in 2013, 
we’ve been very successful. 

We’ve recently entered the international 

was Jérôme Boateng, one of  the best 
players in the world, who plays for Bayern 
Munich and the German national team. 
We think the football space has tremendous 
potential for us and so Germany and the 
UK are two target markets we believe we 

new athletes? Why do they choose 
Roc Nation rather than another 

I think most athletes choose Roc Nation 
because of  the vast amount of  resources we 

become so much more important today 
than ever before.  

Athletes, and especially the clients 
that join Roc Nation, want to build 

I think most athletes choose Roc Nation 
because of  the vast amount of  

Ready for another day 
aft er a 3.30am workout

Yormark at the press 
conference for the 
Ward vs Kovalev 
rematch, in June 2017

PROFILE|MICHAEL YORMARK
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their own brands. They want to create 
opportunities for themselves away from 

done in his career and what we have 
accomplished for the many artists that 
have worked with Roc Nation over the 
years. And now they’re beginning to see 
how we’re developing brands with the 
athletes we’re working with, and that’s 
become really attractive.  

Roc Nation. But if  you are interested 
in leveraging the success that you have 

opportunities, short-term, mid-term and 
long-term, then Roc Nation could very well 

Who chooses the athletes? 
At the end of  the day, Juan Perez, one 

of  our owners and president of  our sports 
division, as well as Jay, determine which 
athletes we pursue and ultimately which 
athletes we sign. Again, not every athlete 

a certain athlete, a certain client that we 
are attracted to and Jay Z and Juan make 
those decisions. 

He’s an incredible entrepreneur. He is 
highly driven. His desire to be great and 
to achieve greatness for his companies is 
unsurpassed by anyone that I’ve ever met. 
He is motivational, he is inspiring and, 
quite frankly, he sees things in business 
that most people don’t see. I’ve had the 
opportunity to work for some very, very 
successful entrepreneurs and businessmen 
throughout my career and I would put Jay 
at the very top because of  his creativity, 
because of  his drive, because of  his desire 

to be great and achieve greatness in 
everything he does. He’s an inspiration 
to me, and his partners, all of  whom are 
very, very similar. They’ve also been an 
inspiration to me and have pushed me 
harder than I’ve ever been pushed before, 
to achieve great things for the company 
and myself. 

My personal management style really 
revolves around leading by example. 
I’m a doer, there’s nothing I won’t do in 
order to achieve the company goals and 
objectives. I’m a team player. I don’t have 

an ego. All I care about is results. I also 
believe in motivation and inspiration. I 

company to achieve their full potential, 
just as I push myself  to maximise my 
potential every day. 

Probably that it can be challenging and 
that not every day is going to be a great 
day, but you’ve got to stay positive and look 
at the glass half  full. You always have to be 
pushing forward. 

It was early in my career and I wasn’t 
brave enough to ask for help. I think many 
people don’t like to ask for help because 
they believe it’s a sign of  weakness. What 
I’ve realised is that asking for help is 
actually a sign of  strength. 

With my schedule, time is very important to me

In Las Vegas aft er Ward had been declared 
victor in his second meeting with Kovalev

PROFILE|MICHAEL YORMARK
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what’s your routine?
I wake up at 3:30am every day. I 

work out for about an hour and 20 or 
22 minutes, around 42 minutes of  cardio 
and then circuit training with weights. 

It feels like forever. I’ve always been an 
early riser, a morning guy, but since I joined 
Roc Nation four years ago, my days have 
started a little bit earlier. I was typically in 
the gym around 4:30 in the morning, but 
over the last four years I moved it up to 
3:30am just to give me more time during 

when I’m in New York. I’ve always gone 

and physically I was prepared for the day. 
For me, working out is the most important 
meeting of  the day and when I don’t do it, 

I don’t feel as productive. I just feel sluggish 
and not at my best. Even when I’m on the 
road or travelling abroad, I make sure to 

I am on the West Coast a lot – San 
Francisco, Seattle, Los Angeles – and 
obviously back and forth from Florida to 

market in Dallas and San Antonio. We 
have a great relationship with Puma, so 
I’m in Boston quite a bit. We do business 
with Adidas, Nike and Brand Jordan, so 
that brings me to Oregon. More recently, 
I’m spending time in London and 
Munich. So, I cover a pretty vast territory 
on an annual basis. 

I travel commercially and privately. 

important to me. Flying private enables 
you to get from point A to point B a little 
bit faster. I do whatever I can to get from 

way possible. 

I typically work with a company called 
JETLUX, a premier jet charter company. 

It depends if  I’m travelling by myself  or 
with colleagues in a group. JETLUX does 
a great job of  customising my travel needs 
based on where I’m going and whom I’m 
travelling with. They are very reliable and 

condition. I use them 99% of  the time 

I was in South Florida working for 
Wayne Huizenga, probably in 1996 or 97. 

It was amazing – the convenience, the 

do it 24/7.

would it be and why? 
That’s a tough question. Maybe a 

Gulfstream? I’ll be honest with you – for 
me it’s not about the size of  the jet or the 

the convenience. 

Just reaching my full potential. I’ve 
been in the business for quite some time, 
but I still have lots to learn. I strive to 
be the best every day, that’s what pushes 
me every single morning when I get out 
of  bed. So for me, it’s not chasing a new 
position and there is not another company 
that I aspire to be a part of. It’s about 
really challenging myself  to be the best 
I can be every day and to achieve all the 
goals I’ve set for myself  as an individual, 
as a leader, as a teammate and as an 
executive. That’s what I’m chasing – 
greatness for myself  and for the company 
I work with, Roc Nation. 

Leadership is setting the tone, leading 
by example. It’s being a doer. 

remember you?
When people think about me, I want 

them to think about what I accomplished. 
I want them to know that I did things 
the right way, that I inspired the people 
around me to achieve their goals and 
objectives, and that I never cut corners 
and always did whatever was necessary to 
achieve greatness.  

Leadership is setting the tone, 
leading by example. It’s being a doer

WINTER 2017 |  International    11
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Argos VIP

FIXED BASE OPERATIONS
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A Decade of Growth

Confident Future
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On 18 May 
this year, 
Bombardier 
inaugurated 
its London 
Biggin Hill 

Service Centre, occupying a hangar 
of  approximately 52,000sqft on the 

inauguration ceremony, Bombardier’s 

the airport as a ‘strategic location 

already primed and prepared to begin 

“In March 2017 we received 

Global
 Fixation

WINTER 2017 |  International    15
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Canadian Perspective

EVA at 

Drop-in Fix

Flying Colours has a new 
Global tail dock, in use here 
on a 120-month check

MRO

16     International | WINTER 2017



 

WINTER 2017 |  International    17

MRO



Airbus Helicopters 
revealed its H160 
next-generation 
medium twin 
at Heli-Expo in 
Orlando during 

takes the place of  the Dauphin and 

up, sitting between the H145 light 
twin and larger, 7-ton class H175. 

The initial H160 prototype (known as 

in June 2015 and a third prototype joined 

The latest aircraft incorporates several 

spokeswoman, none of  the alterations 

from the development process or the 
industrial and support evaluation 

equipment from the rear of  the aircraft to 

now opens to the side rather than upwards, 

She explains that the H160 is far more 

incorporates around 68 dedicated patents 

Test Progress
“We have already accumulated more 

with the introduction of  the third 
prototype, with trials spread over all 

yet to complete include complementary 
hot weather trials, and work on 

and certification activity will ramp-up 

of  individual helicopter missions compared 

tasks and helps us capture extensive data 

“So for us, 500 hours represents major 

Testing the 
Next Generation

The H160’s fenestron and 
fi n are canted to improve 
its performance. 
Anthony Pecchi

SPOKEN FROM THE FRONT
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proud to say we’ve achieved it in only 

development and the fact that we’ve solved 

and still accumulated 500 hours, shows you 

equipment with them to run the trial and 

“And then there are conversations with 

expected, for example, we would speak to 

as much information on it as we can, to 

properly with all the other equipment 

correctly in the real world and not just in 

Helionix

monitors all the helicopter’s parameters 

The View Beyond

their focus to one of  the most essential 

PT3 completed its maiden fl ight 
at Airbus Helicopters’ Marignane 

headquarters on 13 October
S Kervella

WINTER 2017 |  International    19
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of  H160 development we requested that 

cockpit also saves space and we wanted 

safety, since helicopters tend to fly closer 

“We worked hard to make sure the 

development process and we’re very happy 

with all the functionality of  a heavier 

spokeswoman explains how the system 

 

According to Airbus 
Helicopters, innovation 
has been a watchword 
though H160 development. 
In particular, it notes:

SPOKEN FROM THE FRONT
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The industry is 
keenly anticipating 
Gulfstream’s new 
G500 and G600, 
representing new 
generation jets 

with increased range at reduced fuel 
burn. The programme has involved 
extensive ground and air testing, 
the OEM investing massively in 

G500/600 development and system 
trials. The G500 had been scheduled 

delivery in late 2017, but at October’s 
NBAA, Gulfstream announced a 
minor delay, for all the right reasons.

Dan Nale, Gulfstream Senior Vice 
President, Programs, Engineering and Test, 
explains: “The G500 and G600 exceed the 
originally announced range capabilities. 

are required and we anticipate G500 

deliveries following.”

to the G500’s capability at Mach 0.9, while 
the G600 adds 300nm at the same speed. 
In real terms, the additional range opens 

London, New York to Beijing, Singapore 
to London, and Rome to Mexico City. The 

G500 has the range to reach from London 
to Los Angeles, Seoul to Los Angeles, 
Amsterdam to Johannesburg, and Rio de 
Janeiro to Paris.”

So how was the excess performance 

reports: “Rigour and discipline are the 
core tenets of  Gulfstream’s development 

aircraft have margin beyond our original 
projections and we’ve been able to give 
some of  that margin to customers while 
still adhering to the design requirements. 

comfortable with the increased range we’ve 
projected for the G600. 

“The additional range results from this 
rigour and discipline, and the margins we 
calculated into the aircraft design.” There 
is also an inescapable correlation between 

does Nale rate the G500/600 propulsion 

providing the integrated powerplant 
system, consisting of  the engine, nacelle 
and thrust reverser, and it’s performing 

and speed. The speed capabilities alone 

a longer duration between scheduled 
maintenance visits and lower accumulated 

PurePower
EVA

achieving the additional G500/600 range. 

there’s so much that goes into range, of  
which the powerplant is a big part. But 
there are aircraft aerodynamics, fuel and 
lots more to the equation. I can say that 

greatest and best in class and, depending 
on your reference point, our fuel burn 

generation of  engines in our class too.”
It’s not the most straightforward 

response… So when Gulfstream 
announced the additional range, did it 

Anytime they get up and talk about their 
aircraft, whether they refer to powerplant 
or not, it’s a pleasure, because it’s a real 
honour and privilege for us to be on the 

what we promised to the market and we 
take it very seriously.” 

Gulfstream Way
The 

AIRCRAFT PROFILE
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G600. In its former application, designated 

the G600. PurePower it may be, but the 

because a geared turbofan functions well 
at around 30,000ft, but a bizjet engine 

turbofans are not at all helpful to propulsive 

it shares common core technology with 

compressor, through the combustor to the 

deep inside the engine – I consider them its 
beating heart and lungs – so nothing you 
see when you look at the complete engine is 

That common technology means 

More realistically, it means G500/600 

cores accumulating thousands of  hours 

outsider, but nowhere near as surprising as 

good engine, along with a serial number.  
They’re all born identical through supply 
and production, but at the point of  

[full authority digital engine control] 
understands which variant the engine is 
and what its ratings are.  Thereafter, it 

aren’t interchangeable in the aftermarket.”
The concept that the software decides 

the engine’s rating and subvariant is 
somewhat abstract, but McElvaine 

the same engine, just restricted.  So the 

temperatures and pressures required by the 
G600’s mission.  It’s akin to describing the 

Testing, testing
Much of  test programme has seen the two 

on a test campaign that began long before 

on by extensive lab testing in our advanced 
research and development facility in 

programmes are going extremely well. 
More than 70,000 hours of  ground testing 
has been completed and we’re seeing the 
results in how reliably the aircraft have 
been performing.

They’ve reached a maximum speed of  
Mach 0.995 and an altitude of  53,000ft. 

range announced at the show.

include the completion of  initial handling 

water ingestion tests, with many others 

the aircraft have excellent handling 
qualities and are performing as expected, 
or better than expected in terms of  range.

high point. In addition to taking place on 

The G500’s excellence in providing chase 
can be attributed to its remarkable handling 

The G600 was always scheduled to 
debut after its smaller sibling, but Nale 
notes: “The aircraft’s testing is being 
conducted at the same time as the G500’s 

completing the trip from Savannah to Las 

speed of  Mach 0.999. The G600’s longest 

Continuous improvement is among our guiding forces and 
we’re always looking to innovate for our customers.

Dan Nale, Gulfstream Senior Vice President, 
Programs, Engineering and Test

Symmetry Flight Deck

WINTER 2017 |  International    23
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“Initial envelope expansion and 

performance development testing. G600 

test articles in our structural lab facilities, 

wingspan, longer cabin and increased 

trials. That said, with the commonalities 

and avionics, we’re applying much of  what 
we’re learning on the G500 to the G600.”

a similar number of  cycles. “I worked on 
the Citation Columbus project, so I was 

development process. I calculated then that 

everybody thought I was crazy. I responded 

into proving the maturity and reliability we 
aimed to achieve.

“Subsequently, we’ll work very closely 

we’re appropriately monitoring usage 
and powerplant performance over time. 

want to make sure we stay in line with 
those expectations, as well as detecting any 
anomalies so that we can take the correct 
proactive action. In parallel, we’ll continue 

our own test programme looking for product 

experience that tweaks our curiosity.
“The technology suite we’re deploying 

across all our engines enables us to 
gather data, but for this programme 
we’re collaborating with Gulfstream to 
leverage their data transmission system 
such that we simplify the way we integrate 
into the airplane. It doesn’t matter to me 
how I get the data, what matters is using 
it appropriately to get the high level of  
performance we’re looking for, from the 
product and from a service viewpoint. That 

Cabin Comfort
Gulfstream has also invested heavily in 
the G500/600 cabin, expending many 
of  its 70,000 hours of  ground trials 
on getting the cabin right and making 
sure it works, and continues to work, as 
advertised. The interior of  the company’s 

from our Advanced Technology Customer 
Advisory Team [ATCAT] and Customer 

and everything in between. That input is 

the customer’s voice in every aspect of  
aircraft design. Initial customer deliveries, 
meanwhile, are collaborations with our 
customers, who work with our skilled team 
of  interior designers to create a look that 

Its labs, including a Cabin Integration 

crews much enhanced access to G500/600 
systems than would have been the case with 
demonstrators alone.

The result is a range of  cabin options, 
all of  them having run the gamut of  
a test campaign peopled by folk with 
experience garnered through everyday 
operations. Now those options are available 

extensive help to ensure they make the 
right decisions for their needs. “To help 
establish starting points for visualising 
cabin interiors, our interior design and 
advanced computing technology teams 
have worked together to use virtual and 
augmented reality tools to complement the 
personal attention customers receive during 

material options in a virtual environment.”

passengers will receive the new cabins; but 

and unlikely to be misplaced. Nale says: 
“The cabin environment on the G500 
and G600 features technological advances 
similar to those we’ve applied on the G650 
and G650ER, and they’re proving just as 

of  the industry’s most comfortable cabins, 
with exceedingly low sound levels, low 

journeys these aircraft can accommodate.”

aircraft, but Gulfstream has every intention 
of  moving the G500/600 cabin along as 
new opportunities and technologies emerge: 
“Continuous improvement is among our 

G500 interior
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guiding forces and we’re always looking 
to innovate for our customers. Members 
of  our design team work closely with our 
research and development engineers to 

customisation and technology.”

Sitting At The Front
Gulfstream has apparently skimped on 
nothing to ensure passenger comfort, but 

aside, if  a cockpit doesn’t please pilots, 
they’re unlikely to provide a favourable 
input to purchasing discussions. According 
to Nale: “As we anticipated, we’re hearing 
that the G500 and G600 are ‘pilots’ aircraft’, 

touchscreens and additional technology 
advancements quickly, and many have 

development to ensure the technology 
was ready before integrating it into our 

authorised training provider for the G500 

installed at the Savannah Learning Center 

training has been facilitated through 
Gulfstream Product Support maintenance 
technicians embedded with the G500 and 

“They’ve been collaborating to gain 
experience working with the aircraft, 
ensuring components are easy to access 
and maintain, and preparing for a smooth 
entry into service with training, publications, 

maintenance procedures and parts. It all 
enhances the support provided when aircraft 
are delivered to customers. And with the 

we also recently launched the Customer 
Advisory Board [CAB] for the G500 and 
G600. ATCAT and CAB include a range 

attendants to maintenance crews.”
Dan Nale is perhaps more intimately 

involved in the G500/600 programme 

the weekly grind, or does its potential still 

strong interest from customers around the 
world and it’s exciting to see our investment 

doing what we said we would do, when we 
said we would do it and we’re exceeding the 
already impressive performance capabilities 
we announced. This is the Gulfstream way, 
and it’s what sets us apart.”  

VIENNA, THE PERFECT LOCATION
FOR YOUR HOMEBASE

 » 24/7 GA operation
 » 13.000 m² modern hangar space
 » FBO and MRO
 » office and storage facilities
 » exclusive VIP & conferencing area

24h hotline: +43 1 7007 22345
gat@viennaairport.com

www.vah.at
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On 9 October, 
the Monday 
before NBAA-

Global Venue

1,000 Places to Be

Venue has been integrated into multiple 
platforms, with unique functionality available 
depending on customer requirements

IFE/CMS
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Future Venue

 

Bombardier’s Venue interface is 
elegant in its simplicity. This is a 
cabin preset page
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In 1996, Patrick Margetson-
Rushmore, George Galanopoulos 
and George’s future wife Amanda, 
founded London Executive Aviation 
(LEA). In May 2014 the company 
became part of  the Luxaviation 

Group and began trading as Luxaviation UK 
in 2016. Now an important component in 
one of  the world’s largest charter providers, 
the company had an unlikely origin, as 
Margetson-Rushmore explains.

and it was pure luck that George and I met. My 

gliders and Chipmunks with the Air Cadets and 
Combined Cadet Force at school, but I’d thought 
nothing more of  it until years later when she bought 

needed an instructor who’d be happy to receive early 
phone calls and deliver early morning lessons.

“We were living in Chiswick and I’d call my 

there’. Then I’d jump in the car and drive around to 
Stapleford, have the lesson, then go into the City; I 

Kim’s friend George Galanopoulos, and his 
girlfriend Amanda, wanted to meet with someone 
who could put together a business plan and help 

them look at funding possibilities. Kim remembered 
me, searched his pockets, found my business card 
and called me to explain.”

Galanopoulos was a commercial pilot operating 
out of  Stapleford. The two men met, then, along 
with Amanda, invested money in the business that 
became LEA, before launching on 1 April 1996, 
after a year’s preparatory work. Diving into an 
aviation venture from an apparently secure career 
in the City ought to have made little sense, but 
Margetson-Rushmore says: “I was also a partner in 

give up some of  my work. I switched to advising 

essentially working on my own.

biplane. So the move into aviation seemed natural 
and we began working from Stapleford, with George 
and Amanda full time, while I did one day a week. I 

Since then LEA, now Luxaviation UK, has been 
interwoven with family life. “Today, George and I 
each have just a ten-minute journey to work. George 
married Amanda and they have twins – she gave up 

Patrick Margetson-Rushmore, 
  Chief Executive Luxaviation UK

Luxaviation UK’s 
chief executive, 
Patrick Margetson-
Rushmore (right), 
and managing 
director, George 
Galanopoulos. 
Steve Eastell/
Luxaviation UK

PROFILE|PATRICK MARGETSON-RUSHMORE

28     International | WINTER 2017



work a few years ago. I married my girlfriend and 
now I have a wife and three beautiful children!”

Margetson-Rushmore remains an active 

He says he likes “…tootling up for a few loops and 
rolls, taking people up for the experience,” and 

He reckons most people involved in aviation have 
a love for it, and his and Galanopoulos’ combined 
passion for the industry has seen their business grow, 
apparently in sync with their families. “I remember 

daughter, then just three months old. She was the 

Luxaviation UK is still based at Stapleford, but 

resides there. The early days of  LEA were quite 

the rest pilots and attendants. We started with small 

an Excel, as we gradually expanded. The owner of  

the aircraft from him. It was the same with the 
Citation II and Excel.

“We always intended to operate jets, but we were 

set up an AOC to operate it. The owner takes the 
majority of  the income, leaving the operator with a 
very small percentage. So if  you go straight into jets, 
the chances are you won’t own the company straight 
away, the operator will have an interest. But we 
kept ownership ourselves, growing slowly but surely 
through internal development and self-funding.

“The reality now is that we don’t own our jets – 

a jet I wouldn’t do it, because I wouldn’t make any 
money out of  it. It’s easy to lose focus on that – you 
can love aviation and love aircraft, and we’re in that 
sector, which is great, but we’re in business and the 
aim is to make some money.”

Two decades in the aviation business, spanning 
some of  the industry’s toughest times, is surely 
enough to taint even the most ardent passion. Has 
Margetson-Rushmore’s ardour dampened at all? “I 

suspect my love of  aviation is like a marriage! When 

of  perfection. You’re a little younger, everything’s 
perfect and you’re growing up and dealing with all 
the challenges surrounding it. But as the marriage 
matures you realise the nuances and intricacies of  
both parties, and though I still love aviation, as we’ve 
got bigger I’ve spent more time at my desk dealing 
with the issues that naturally occur as you’re growing 
a business and with aviation, especially if  you’re 
managing aircraft.

“Aircraft owners are understandably quite 
demanding and you have to become chameleon-
like, relating to their style and approach. They’re 
invariably successful people and frequently 
surrounded in their own business by people who 
constantly say yes – sometimes in aviation, ‘yes’ is 
not an answer you can give, because you have safety, 
maintenance and other issues. It’s important to build 
a good rapport with owners, adapting to suit their 
character. Ultimately, I’m providing a service that 
makes their lives easier by managing something that’s 
fraught with administration, red tape and issues.”

Of  course, there are owners who love the concept 
of  aircraft ownership, but Margetson-Rushmore 
believes that for most it’s simply a means of  transport. 

to the few people on board. If  you have a yacht, 
everyone can see you have it, but an aeroplane is 

misconception that people own aircraft to impress.”

Owner Relationship
Luxaviation UK is by no means alone in the 
aircraft management business and while it 
operates alongside respected competitors, other 
companies have come and gone in the 21 years 
since it was established as LEA. Margetson-
Rushmore is surprised to hear that it’s been 
21 years, then considers the key to his and 
Galanopoulos’ continued success. “We’ve 
always been extremely hands-on and front line. 
I think there’s an understandable tendency as 
companies grow that people back away from the 

…you can love aviation and love aircraft, and 
we’re in that sector, which is great, but we’re in 
business and the aim is to make some money.
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owners. But we’re still hands-on, because we’re 
entrepreneurial and have the level of  experience.

“Our competitors don’t appear to have the same 
relationship with their owners. Every weekend I 
handle emails and phone calls dealing with issues 

changed, or maintenance was delayed. Earlier today, 
I was on the phone to an OEM over an issue with 
a product and I don’t think middle management 
usually gets involved with that sort of  thing.”

Does Luxaviation UK provide a better 
service? “All operators have to comply with strict 
requirements and regular CAA audits, but our 
uniqueness is that an owner truly can speak to the 
boss anytime of  day or night, everyday of  the year, 
and it happens on a regular basis.”

Maintaining such a demanding level of  
availability must place a strain on family life, but 
Margetson-Rushmore candidly remarks: “My life 
revolves around my children.” They just turned 

entwined with the company history. “I’ve never 
separated my working life from my social life, I’ve 
allowed them to mix and never allowed one to get 
in the way of  the other to the best of  my ability. My 
wife was pregnant with Hanna when we signed the 
shareholders’ agreement, so she’s pretty much the 
same age as the company!”

With an aviation enthusiast father, all three 

have gone solo, but wanted to concentrate on school 
instead. George had four lessons then decided he 
preferred sport, and Benjamin, after two lessons, 
said: ‘Thanks Dad, it was great fun, but I have no 
passion for it’!”

Being Reasonable
Speak to operators across the industry and it’s notable 
how frequently the issue of  transparency arises – 
too often it’s found lacking. For Luxaviation UK, 
transparency is key, but there is a careful precedent for 
telling owners everything they need to know, rather 
than informing them of  every detail. “Thinking about 

south of  France in the summer will always have issues 

an industry we sell ourselves on the basis of  ‘go when 
you want, change your time whenever you want’ and 
that’s pretty much true, but there are still peak periods 

into Toulon and the aircraft was going to reposition 

plan changed and there were no slots or parking 
available. In this situation you have to decide 
whether to tell the owner or not. We knew we could 
solve it based on past experience and although it’d 
be great if  owners did know how much we have 
to do to make it work, in this case he simply didn’t 
need to know.

“But then there are times when you have to 
say that a change might be difficult to achieve 
for a particular set of  reasons. You have to do 
your best and keep them updated, but they must 
understand that it may not be possible. That’s the 
important thing. Most people in a service industry 
don’t like saying ‘no’. Sometimes you have to 
say you’re doing your very best, but there’s still 
no guarantee. It’s important to manage the 
expectation and offer alternatives.

“In terms of  maintenance, you know checks 
take a certain amount of  time, but if  a problem’s 
discovered, parts might be needed and have to be 
sourced. Sometimes they get lost, or don’t clear 

to explain to the owner that you hope to have the 
aircraft out in time but there’s a possibility that it 

are accommodating, they accept what they’re being 
told so long as it’s reasonable and makes sense.”

Mustang Meander
From the outset, LEA was keen to embrace the 
latest products and technologies, an ideology 
clearly expressed in its early acquisition of  the 

London Executive 
Aviation becomes 
part of the 
Luxaviation Group, 
in April 2014. 
Mark Wagner/ 
aviation-images.com
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 MRO/FBO
+ PUSHBACK
+ ELECTRIC DRIVE
+ EASY TO USE
= COST EFFECTIVE

Mototok tugs are developed for multi purpose use. Whatever 
your task is, Mototok will help you to manage all aircraft 
shuntigs both inside and outside your hangar. And this at the 
quickest possible time and the lowest costs!

• Radio remotely controlled:
Only one person needed for shunting

• Low maintenance – clean full electric drive

• Loads and unloads the nosewheel in seconds
automatically with one click on the remote

• Flexible use for all aircraft up to 39, 50, 95 or 195 tonnes

• Extreme low height

• Park your aircraft using the last corner of your hangar 
and save space

Contact for EMEA, Asia, Australia, South-America:
Thilo Wiers-Keiser · wierskeiser@mototok.com · +49 2151 6508382

Contact for North America, Mexico:
Paul Acri · paul.acri@mototok.com · +1 916 5804977

www.mototok.com

INCREASE YOUR EFFICIENCY!
FULL ELECTRIC REMOTELY CONTROLLED 
TOW TRACTORS:
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Citation Mustang. “We took delivery of  our 

past the drawing board, so we got our money 
back and put some down on the Eclipse. But 
we were really waiting for the first of  the major 
manufacturers to come out with a very light jet 
and Cessna was first.

“When it announced the Mustang, we cancelled 
our Eclipse order and instead ordered ten aircraft 
from Cessna. We took six in the end and they did a 
grand job for us. Since we joined the Luxaviation 
group a key criteria has been to manage aircraft, not 

entry-level jet.
“Apart from crewing costs, they have lower 

running costs, but they are quite small. There was 
much talk about how the Mustang would introduce 

found it surprisingly small. So it perhaps didn’t 
attract the hoped for level of  interest and for 
charter, customers generally wanted something a 
little larger.

as big inside as a Citation Excel or Learjet 45. It’s 
very comfortable, it easily takes six passengers and 

better ramp presence than the Mustang. It also has a 
proper lavatory and although it’s seldom used on the 
types of  journey these aircraft are chartered for, it’s 
psychologically comforting.”

Luxaviation UK and LEA before it have been 
at the cutting edge of  aircraft technology, yet 
although it has an owners’ app, it doesn’t have a 
‘charter-facing’ platform, in an era where such apps 
are proliferating. “I think the concept is good, but 
I wonder how many apps we’ll end up with long 
term? Very few of  the online brokerage companies 
that started up over the last few years remain and 
although people are looking for technology to be the 
disruptor, all that many of  these platforms seem to 
be achieving is pushing prices down.

“Customers see a company on the app and 
assume that means it’s good, so they just go for the 
cheapest price, which is not always the correct way 
forwards, especially in an industry where operators 

idea of  getting a rough idea of  price and availability, 
but it’s not like buying fast food, where if  the food’s 

issues that need dealing with. What happens if  
I change my time? What’s the food? Where do I 

people still prefer that contact.”

Patrick and 
his Pitts, in 2011
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Back in 1996 there were no apps and in the two 

someone phoned for a quote, we’d say: ‘We’ll get 
back to you’. Depending on how busy the agent was, 
they might call back in an hour, or a day, or even 

initial enquiry, unless it’s a very complicated trip, but 
even then we can do it very quickly. It’s something 
customers wanted and I think other operators have 
changed the same way.

“Avinode has also brought a great advance. It acts 
as a bridge between brokers and operators. When 
we receive an Avinode request the system produces 
a quote and we have someone cast an eye over it to 
make sure it’s good. It’s not just about the price, it’s 

other factors.”
Customer expectations have also changed. “The 

King Air used to be the staple for business, but now 
people aren’t so keen on propellers; they also want 
stand-up cabins. There’s been a big move in the 
demographics of  wealth too, especially in Europe, and 
that’s also changing requirements and expectations.

“Our customer base has become global and 

complicated the business for small companies. 
When we started out there was a very large number 

but we’ve seen considerable consolidation so that 

outside the US.

“Looking ahead, I think we’ll see a lot more 
consolidation in the future. Would I start out in the 
business now? Knowing what I know and seeing 
what’s going on around me, I might, but I don’t 

“I’m also waiting to see if  someone’s going to 
produce a supersonic business jet, because that 
could bring a big leap forwards. Another major 
change might come in the more distant future with 
unpiloted ‘Google’ or ‘Uber’ type aircraft.

“We might see the broking community evolve as 
well. I reckon we’ll see more platforms out there, but 
I think people will still want to talk to someone. In 
an industry where service is so important, an app or 
website just doesn’t deliver.”

Since LEA became Luxaviation UK, its aircraft 

was transferred to Cambridge, establishing a synergy 
that continues to yield savings. Furthermore, the 
whole group now has visibility of  incoming requests, 

customer needs.
“George and I have been used to doing what 

we wanted, so we’ve had to adapt to being part 
of  a large group. Although it means we have to 
deal with the administrative requirements of  a 

working hard, with common manuals and other 

been a roller coaster and now I’m looking forward to 
 

George Galanopoulos 
and crew with LEA’s 
fi rst Citation Mustang, 
in January 2008.
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Early in the 1960s, 
Beechcraft 
developed a twin-
turboprop concept 
based on the 
piston-powered 

Queen Air. In 1964 the new type 
entered production as the King Air 
and a variety of  models followed 
– speaking to EVA in October, Tom 
Perry, Textron Aviation’s Vice 
President of  Sales, Europe, said 
more than 7,300 had been delivered 
and noted: “Over the years, the King 
Air products have continually been 
improved and upgraded to meet the 
evolving needs of  customers and 
the market.”

In more than 50 years’ production, 
the King Air has changed ownership 
at least three times. During the early 
1980s, Beechcraft became a subsidiary of  
Raytheon, the abbreviated form ‘Beech’ 
coming onto regular use, while product 
development proceeded as previously. 
Today, Beechcraft sits alongside Cessna 
under Textron Aviation, the two distinct 

widest range of  business aircraft options 
on the market, from the Cessna Skylane, 
through the company’s single-engined 
turboprops, to Beechcraft’s King Air and 
on to the Citations.

Current models
The current King Air range includes the 
eight-passenger C90GTx, in the classic 

ten passengers. Both the King Air 350i 
and 350ER accommodate a maximum 

while the 350ER’s additional fuel capacity 

All four models employ Pratt & Whitney 

Rockwell Collins Pro Line Fusion 
avionics are standard across the range and 

extremely comfortable, the large windows 
making for a bright interior and carefully 
designed vibration absorbers maximising 

ride comfort on the C90GTx. The larger 
models all feature electronically dimmable 

on the 350.
Perry is excited about the options the 

model is well suited to meet the needs of  

unique performance capabilities, cargo 

to best meet customer needs. Charter 
operators and membership companies, 
including Wheels Up, rely on the King 
Air 350i for example, with its comfortable 
and productive interior. While the King 
Air 350ER, with its extended range and 
additional payload, is often used for special 
missions, including air ambulance and 
surveillance.”

That special mission capability has 
proven particularly attractive to military 
customers over the last decade or so, 
expanding on a long tradition of  military 
King Air applications and, Perry noted: 

military and special mission market place 
has proven and enhanced the ability of  
the aircraft to perform in challenging and 
rugged environments. The civil market 

in payload and increased reliability and 
durability as a result.” He was careful to 
note that these enhancements complement 

King Air 
Rules –OK?

A Nextant take on the King Air 90 cabin

The King Air, here a 
Model 250, successfully 
combines executive 
fl ying with rugged utility.
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civilian market. 
These improvements add to an already 

respected passenger experience; Perry 

for their comfortable cabins. Standard 

adjustable seats, pull-out worktables, power 
outlets, a refreshment centre and a belted 

technologies provide passengers with a 
quiet, comfortable ride. The King Air also 

the King Air 350i, allowing passengers to 

Modern marketspace
The marketspace in which the King Air 
competes has evolved immensely over 

by price and/or capability reveal 
competitors in the single-turboprop, 
twin-turboprop and light jet categories. 

priced jets and turboprops, a turboprop 

payload capability and superior runway 
performance to the jet. But Textron 
Aviation recognises that each customer 

a full range of  jets and turboprops to best 
meet customer requirements.”

Considering its single-engined 

including twin-engine redundancy, superior 
runway performance, faster climbs, 
more payload capability, a larger cabin 
and higher cruise speeds. But for those 
customers who prefer a single-engine 

Grand Caravan EX and all-new, high-
performance Cessna Denali.”

Direct competition in the twin-
turboprop space is sparse, but notably 
includes Piaggio’s Avanti EVO, an aircraft 
renowned for its high performance and 
dramatic design. The Italian machine is 
undoubtedly making progress and winning 

market delivery data, turboprop customers 
have already purchased more King Airs in 

years combined.”

Nextant upgrade

older King Airs remain in service and 
a healthy upgrade and refurbishment 
industry has grown up around the type. 

aftermarket upgrades through its service 
network, and works to provide upgrades 
and improvements to ensure the aircraft 
are meeting the needs and expectations 
of  customers. These upgrades are also 
available to those who purchase or modify 
older aircraft,” Perry said.

Otherwise, Nextant has developed the 

for application to the C90A King Air and 
more recent models. The type faces similar 
competition to the new-build aircraft, 
with the added challenge of  the OEM’s 
C90GTx. Jay Heublein, Executive Vice 

the C90GTx, the G90XT adds digital 
pressurisation, a new environmental 
system, and new cabin design and 

engines and an advanced power control 
system. Together, they bring considerable 

operating costs!” As for the Avanti EVO, 

Nextant’s choice of  changing engine 
rather than upgrading to a more powerful 

GE engine is derated from 850shp – it’s the 
most powerful engine ever installed on this 

much more power at altitude, which is why 

to the current production aircraft. But most 
importantly, the GE engine is the only one 

that’s the absolute game changer.”
Delivered through an electronic engine 

control (EEC), the power control system 
also facilitates an auto-start function. 

enormous – it gives complete exceedance 
protection (over-temp, over-torque) and 
linear power application.  The prop control 

A new Garmin avionics suite goes into 
the G90XT cockpit, while in the cabin, 

for a more bespoke interior that more 
closely resembles a high-end jet interior 
vs the typical turboprop cabin that has 
been available to date. The options for 

in our jet programme.”
Post-delivery, Heublein says Nextant 

Beechcraft  off ers a variety of 
King Air cabin options
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industry”. Looking to the future, do the 

model King Air 300/350 make sense as 
a focus for the Nextant touch? A canny 

think we have enough to focus on for the 

see after that!”

Blackhawk power
For Waco, Texas-based Blackhawk 
Modifications, King Air upgrade has 
always been about engines, sticking 

power to the airframe. Regional Sales 
Manager and King Air pilot Chris 

aircraft. The relationship with Pratt & 

Whitney Canada began with the Cessna 

engines, which Blackhawk replaced 
with the -135A. The modification 
was popular, so we looked for another 
avenue for the -135A.

the King Air C90 and Blackhawk bought 

match the airframe’s 550shp rating. Today 
we give operators and owners the option 
of  having their factory-fresh aircraft 

re-engined at close to the same cost, or 
sometimes better than having the original 
engines overhauled.”

Beechcraft might well have spoiled 
Blackhawk’s party, at least as far as new 
C90s were concerned, when it released 

WINTER 2017 |  International    37

AIRCRAFT PROFILE



AIRCRAFT PROFILE

SCHEDULERS & DISPATCHERS CONFERENCE
February 6-9, 2018  |  Long Beach, CA

Licensed Dispatcher Recurrent Training and PDP Courses 
February 5-6, 2018

REGISTER NOW:  
www.nbaa.org/sdc/2018



many E90 and F90 aircraft were extant 
and business remained brisk. The engine 
upgrade improves cruising speed and climb 
rate, but also delivers savings in direct 

put on an airplane, direct operating cost 
over a period of  time comes down with the 

engine ‘event’ and change immediately, 
but for others the argument for waiting 
until overhaul is compelling. Because we 

prices. Engines become due for overhaul at 

15 years of  operations, and incorporating 
all the service bulletins released during that 
time, on top of  doing the overhaul, can 
be really expensive. That means changing 
them might be a better option than 
upgrading, especially since a used airframe 
with factory new engines is a far more 
attractive option than the same airframe 
with refurbished units.

qualify owners for tax depreciation bonus 
and that can be attractive if  the aircraft 
itself  has already been depreciated. And, if  
someone chooses to upgrade from engines 
with time before overhaul remaining, we 
give them credit for that time!”

The engine-change process in itself  
is relatively straightforward. Dunkin says 
minor engineering changes and a few 
additional parts are involved, plus the 

engine gauge stack” replacing the original 
instrumentation. Otherwise, the same 
engine mounts and cowls are employed.

From a piloting perspective, the 

noticeable, especially from more 

which for the pilot comes down to 
markings on a gauge. Maximum rpm 

1,900, delivering more torque with less 
noise. But here’s the big issue. On the 

day, they both develop 550shp, so 
performance is the same until you climb 
out and reach the temperature limit on 

delivers the same power at altitude.

a summer day. And much better single-
engine performance, so now you’re looking 
at safety factors too. Basically, on hotter 
days, at higher altitudes, you can pull 
more power and there are no payload 
restrictions.”

a higher thermodynamic range that 

which Pratt & Whitney Canada eventually 

In a graphic illustration of  the 

Now Blackhawk has turned its attention 
to the King Air 350, re-engining with the 

of  1,050shp.

The same, but very diff erent
The King Air has come a very long way 
in terms of  design evolution, yet at the 
same time has changed very little, at 
least on the outside. So what would a 

what features would be familiar?

Air C90GTx incorporates many new 

performance, faster climbs and cruise, 

more powerful avionics. Upgrades include 

swept propeller blade technology, improved 
aerodynamic features and the upgraded 

C90GTx cruise speed has also increased to 

customer would recognise the legendary, 
trusted reliability, quality and service for 
which the King Air brand has been known 
for decades.”  

Demonstrating some of the 
King Air’s utility, a 350ER takes 

off  from a gravel strip.
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A “Full-concept” services portfolio including:

Aviaco, your best choice to meet all 
your GSE requirements



Contact Us:
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The most basic 
aerodynamic 
understanding of  
how wings produce 
lift reveals that 

across their upper surface than it 
does their underside. Physics dictates 
that an area of  low pressure is 
created above, with higher pressure 
below; depending on individual 
interpretation, the low pressure then 
‘sucks’ the wing upwards, or the high 
pressure ‘pushes’ it, either way, the 
product is known as resultant lift.

It’s typical of  aviation that wing 
function, a most fundamental requirement, 
comes with compromise. At the wing tip, 
high-pressure air naturally tends to ‘spill’ 
upwards into the lower pressure region 

a violent spiral, or vortex, that creates 

tip vortices and there are considerable 
savings in fuel burn and noticeable 
improvements in aircraft performance to 
be had. This was the basic premise upon 
which Joe Clark founded Aviation Partners, 
Inc (API) with Dennis Washington, in 
1991, embarking upon a remarkable 
winglet story.
EVA caught up with Clark at API’s 

impressive NBAA booth, where he was 
quick to emphasise that the winglet idea 
actually belonged to NASA aerodynamicist 

vortices had long been recognised and 
vertical endplates suggested as a solution, 

the idea, explaining: “It is a little wing. 
That’s why I call them winglets”.

Clark had an impressive aviation 
career behind him even before the winglet 

Engineering and as a Learjet sales 
executive. He explains: “I’d seen the gamut 

starting Horizon Airlines in the late 1970s, 
which we later sold to Alaska. Then Dennis 
Washington, a Gulfstream II owner and 
friend of  mine, called me and asked if  
I could put winglets on it. I said: ‘What 
would you want to do that for?’ He said he 
wanted to make it look like a GIII and he 
thought it might perform a little better.

“So I looked into it. I gathered a group 
of  retirees from Boeing and Lockheed, my 
‘dream team’, all of  them in their 70s, and 
between us we decided to do a study. We 
reckoned it would cost $5,000 or $10,000 
to see if  we could put GIII winglets on a 

GII, and deduced it’d be a real problem. I 
went to Al Paulson at Gulfstream and asked 
if  he’d sell us the data and he agreed, but 
reckoned it wasn’t a very good idea.”

One of  Clark’s septuagenarian team 

worked as chief  aerodynamicist in Boeing’s 
wind tunnels. Now retired, he was lecturing 
as a university professor. He didn’t think 
wind tunnels accurately predicted the size or 
shape of  a winglet. Bernie had a new design 
for something he called a ‘Blended Winglet’, 

Gratzer obtained a patent for his Blended 
Winglet, later assigning it to API.

Washington wasn’t immediately 
impressed by the idea so Clark, a man not 
to be dissuaded from pursuing what he 
considers a good idea, had some Blended 
Winglet images made up. “When I showed 

Winglet Wonder 
Aviation Partners, Inc

API off ers Blended Winglets for the 
Falcon 50, 900 and 2000, as here

PROFILE
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him he said: ‘That’s pretty cool!’ So I 
suggested we form a company and put 
Blended Winglets on a Gulfstream.

“I went back to my friend Allen Paulson, 
who I’d bought a Learjet from when I was 
younger, and asked to buy the data to put 
the winglets on the GII. He said, ‘That’d 
be like putting hubcaps on a Cadillac,’ but 
I told him we thought they’d work well. 
We equipped the GII with sophisticated 

in the sky and got a 7.5% drag reduction – 
and it looked really cool too!

the airplane another 200 miles of  range. 
More importantly, the buyer’s perception 
was one of  having a whole new aircraft 

people bought them for the looks and were 
shocked at the performance.”

Second Phase
Today, API is perhaps most readily 
associated with the Boeing 737 BBJ and 
the commercial airliners on which the 
platform is based. The connection with 
Boeing grew out of  what Clark calls 
API’s second phase. “Borge Boeskov, 
head of  product design and later 
president at Boeing Business Jets, came 

to see me one day. He told me they 
had two people buying BBJs and they 
wanted them to look more like business 
jets. He knew our winglets looked cool, 
but he was dubious about how effective 
they’d be. His idea was for us to design a 
set simply for the looks, but I did a study 
and came back a month later promising 
around 6.5% drag reduction.

“Boeing said they knew that was 

at our cost if  they’d provide an airplane 

but still didn’t have an airplane for them, 

so I placed them in a hangar, on stands at 
737 wingtip height and about 120ft apart, 
then showed them to the Boeing execs. 
They thought they looked great and Borge 
called about a month later and said, ‘I think 
we have you an airplane’. The president of  
Hapag-Lloyd was coming over from Europe. 
He’d launched the 737-800 and Borge told 
me: ‘We’d like you to come and meet him, 
but we want you to keep your mouth shut!’

“Sitting next to him in the meeting 
he asked me who I was. I said, ‘I’m the 
winglet guy,’ and he said, ‘Tell me about 
it’. I said, ‘I’d like to but…’ Instead of  
telling him, we went down to the hangar. 

Borge told me: ‘We’d like you to 
come and meet him, but we want 
you to keep your mouth shut!

The Falcon winglet

A Falcon 50, equipped with API Blended Winglets, accompanies 
a BBJ with the latest Split Scimitar winglets installed
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BUSINESS AVIATION EVENT IN ASIA
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perfect venue for investors considering aviation as a business 
opportunity; companies thinking of using an aircraft for business;  
and flight departments who have long used aircraft as a valuable  
business tool. Visit the website to learn more and register today.



He walked around the winglets three 
times and reckoned they were a work of  
art. He said he’d provide an aircraft and, 
if  they worked, he’d put them on his next 

the performance we said and surprised 
the guys at Boeing. That’s how the 737 
programme got started. Soon we had our 

sets. The rest is history – we’ve done over 
7,000 airplanes since and,” he says, looking 
up at the rapidly winding counter above 
the booth, “saved the world 7.75 billion 
gallons of  fuel so far.”

More recently, API ‘reinvented itself ’, 
according to Clark, creating the Split 
Scimitar winglet. “It gives you another 
2.5%,” he says, “and the ‘splits’ are proving 

popular for both BBJs and airliners.”
With API Blended Winglets available 

business jets, Boeing 767s, older 737 BBJs 

a common sight. “We’re in the Aviation 
partners Boeing joint venture for the BBJ 
and customers can buy them direct from 
Boeing or from us; about 97% of  owners 

drag by 5% at Mach 0.8. We did, so they 

reduce drag by 7.5%, giving some models 
an extra 300 miles range.”

Take a moment to study API’s products 
carefully, especially the Split Scimitar 

design, and they take on a unique, artistic 
form of  their own, a fact not lost on Joe 
Clark. “They’re beautiful, stunning. They 
look like jewellery. And it’s the real deal, 
with all the engineering and LED lighting 
built in. They have carbon spars and 

and aluminium leading edges for birdstrike 
protection.” He admits that the highly 
polished leading edges also look cool.

“I tickle myself  every time I look at 
one because they make the airplane look 
so elegant. The look’s important. You 

impression and I want our customers to be 
impressed. We used to ship our GII winglets 

used. They’re not cheap, but they pay for 
themselves in 18 months or two years and 
they’re very, very high quality.

“It’s been an interesting story. We’re a 
small company and dealing with the big 
boys hasn’t been easy. It’s like you’re a 
mosquito around an elephant; one swish 
of  its tail in the wrong direction and you’re 
dead! I’ve done a lot of  ducking and 
diving! Now we’re looking at some new 
technologies on a Spiroid Winglet design. 
We could use a split spiroid on some of  the 
bigger airplanes, to increase performance, 
but fuel is cheap at the moment and the 
airlines don’t see such an advantage in 
winglets. But there’s still so much fuel to 
be saved and we’ll keep coming up with 
new ideas, just like we did when I hired my 
original dream team.”  

The scimitar tip is obvious 
on this Hawker winglet

The Spiroid Winglet, during 
proof-of-concept fl ight testing 
on a Falcon 50, in 2010

WINTER 2017 |  International    45

PROFILE



ASIA
ExecuJet, Indira Ghandi 
International Airport, India
ExecuJet’s FBO facility in 
New Delhi, India has gained 
International Standard for 
Business Aircraft Handling 
(IS-BAH) Stage 1 accreditation. 
A joint venture between ExecuJet 
and Bird Group Aviation Services, 
the facility is located at Indira 
Ghandi International Airport and 
features a VVIP salon with five-
star amenities, crew lounge area 
and high-tech business centre. 

EUROPE
Skylink Services, Larnaca, 
Cyprus
Skylink Services’ Larnaca FBO has 
become the first dedicated facility 
in Cyprus to receive IS-BAH Stage 
1 Certification.

Access Oslo Executive Handling, 
Oslo, Norway
Access Oslo Executive Handling, 
the FBO at Oslo airport, has 
become the first facility in the 
Nordic region awarded IS-BAH 
certification. 

London Biggin Hill Airport, UK
London Biggin Hill Airport 
says work on its new 60,000sqft 
hangar, 10,000sqft office block 
and 70,000sqft of  additional ramp 
space is on track for completion 
in time for Christmas, with spaces 
in the development now available 
to rent ahead of  the December 
opening.

The hangar will accommodate 
six Gulfstream G650 or Bombardier 
Global 7000 aircraft. The new facilities 
will contribute towards the airport’s 
ambitious target of  creating 2,300 new 
jobs by 2030.

TAG Farnborough Airport, 
London, UK
TAG Farnborough Airport reports 
a significant growth in air traffic 
movements with a year-on-year 
increase of  5.6% in 2017 to date 
and a record 8.2% for the month 
of  September alone. The airport 
handles approximately 25,000 
flights per annum, with approval 
to increase to 50,000 by 2019. 

TAG Aviation, Geneva, 
Switzerland
TAG Aviation hosted The Caps 
Collection, a summer exhibition 
of  contemporary art, by local 
street artist Joule Champod, at its 
Geneva FBO.

Adeline Varéon, Marketing and 
Communications Manager, TAG 
Aviation Europe, said: “We are delighted 
to have the opportunity to collaborate 
with Joule Champod. TAG has always 
been keen to further its strong links 
with contemporary art and particularly 
when we can help promote the works 
of  a Geneva-based artist who shares the 
same roots as the TAG brand.”

ExecuJet and Airport St 
Gallen-Altenrhein, Altenrhein 
International Airport, Switzerland
ExecuJet is to co-manage the 
FBO facility at Switzerland’s 
Altenrhein International Airport 
after entering a partnership with 
Airport St Gallen-Altenrhein. 

Airport St Gallen-Altenrhein will 
continue to manage the facility on 
a day-to-day basis, with the wider 
support of  ExecuJet’s universal 
standards for customer service 
and safety.

ExecuJet’s worldwide FBO network 
now stands at 25, with facilities in Africa, 

Latin America and the Middle East.

Jet Aviation, Basel, Switzerland
Jet Aviation has broken ground on 
a new widebody hangar project at 
Basel. The 8,700m2 state-of-the-
art hangar is scheduled to become 
operational at the end of  2018.

Weston Aviation, UK and Ireland
For the second year running, 
Weston Aviation, the UK- and 
Ireland-based FBO and business 
aviation services company has won 
the prestigious Best FBO/Ground 
Handler Award at the annual BACA 
– The Air Charter Association 
Awards, held at the Guildhall 
in the City of  London. The 
award is voted for by the BACA 
membership, formed of  charter 
brokers, aircraft operators, 
airport authorities and support 
companies.

Weston Aviation operates business 
aviation centres at Doncaster Sheffield 
Airport, Cornwall Airport Newquay, 
Humberside Airport and Cork Airport, 
Ireland.

Jet Aviation, Basel, Switzerland

News On The Move
FBO Round-up

FIXED BASE OPERATIONS
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LATIN AMERICA
Jetex and CFLY Aviation, São 
Paulo Guarulhos International 
Airport, Brazil
Jetex Flight Support and Brazilian 
operator CFLY Aviation have won 
a tender to develop and manage a 
new private terminal and FBO at 
São Paulo Guarulhos International 
Airport (GRU/SBGR), Brazil, over 
the next 15 years.

growing importance of  business aviation 
in the region, and further extends Jetex’s 
footprint in Latin America, which includes 
Toluca, Mexico and Santiago, Chile. 

General aviation aircraft currently 
share the main terminal at GRU 
with commercial airlines. The Jetex/
CFLY venture aims to provide greater 

access and convenience for corporate, 
governmental and private flights, 
through the development of  a dedicated 
private terminal. Housing a Jetex-
branded FBO, this new facility will offer 
a full spectrum of  ground handling 
services. These will include 24/7 trip 
support services, among them entry and 
landing permits, fuelling, passenger and 
crew transportation arrangements, on 
board catering and bespoke concierge 
services. CFLY Aviation will manage 
aircraft parking and storage.

Crew and passengers flying into the 
terminal will benefit from direct ramp 
access, with aircraft parking in front 
of  the terminal, crew and executive 
lounges, and meeting rooms. Future 
plans include on-site customs and 
immigration, and a heliport.

Signature, Mexico City Toluca 
International Airport
Signature Flight Support has 
welcomed a first Mexican FBO 
to its global network. Signature 
has added the FBO to its portfolio 
through a licensing deal with 
Fly Across, a service provider at 
Mexico City Toluca International.

The $17 million FBO opened in January 
2016, with talks regarding a brand takeover 
by Signature beginning immediately.

MIDDLE EAST
ExecuJet, Dubai International 
Airport and Al Maktoum 
International Airport, Dubai
ExecuJet’s Dubai International 
Airport (DXB) and Al Maktoum 
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International Airport (DWC) 
FBOs have gained IS-BAH Stage 1 
accreditation.

All FBOs in the ExecuJet network 
meet NATA Safety First standards, 
and with the addition of  the Dubai 
facilities, seven are now IS-BAH 
accredited. Brussels and New Delhi 
gained Stage 1 accreditation this 
year, while in September, ExecuJet’s 
Zürich facility became the first FBO 
in Switzerland to gain IS-BAH Stage 2 
accreditation.

ExecuJet has also announced its 
intention to relocate its entire Dubai 
FBO and MRO operations to a single 
facility at Dubai South’s Al Maktoum 
International Airport. Construction of  
the facility is due to commence in early 
2018, with an estimated completion 
date set for the end of  2019, in time for 
Dubai Expo 2020.

The brand new 25,700m2 facility 
will be ExecuJet’s regional HQ for the 
Middle East, home to an FBO, MRO 
services with 13,800m2 of  on-site 
hangar floor space, and associated 
ExecuJet support services offices. The 
FBO and MRO line teams currently in 
place at DWC will continue to provide 
maintenance support 12 hours a day, 
seven days a week, supported by a 
24-hour AOG hotline.

Jet Aviation, Dubai South
Jet Aviation and joint venture 
partner the Al Mulla Business 
Group, opened a new FBO facility 
in the shared terminal at Dubai 
South during the 2017 Dubai 
Airshow.

NORTH AMERICA
Gary Jet Center, Gary/Chicago 
International Airport, Illinois
Gary Jet Center has opened a 
Corporate Flight Center as part 
of  its Gary/Chicago International 
Airport (KGYY) FBO. The 8,300sqft 
building features a luxurious 
glass-walled lobby, an espresso 
bar and unobstructed views of  the 
recently expanded 9,000ft runway.

Signature, Manchester-
Boston Regional Airport, New 
Hampshire
Signature Flight Support, in 
partnership with US Customs 
and Border Protection, and the 
Manchester-Boston Regional 
Airport, has introduced customs 
and immigration services within 
its Manchester terminal building, 
enabling expedited entry into the 
US and swift landside transfers.

Phillips 66 Aviation, US
Phillips 66 Aviation has announced the 
addition of  16 FBOs to its network:

Alexander Municipal Airport, 
servicing Belen, New Mexico; Central 
Iowa Air Service, servicing Ames, Iowa; 

Colorado; City of  Lamesa, servicing 
Lamesa, Texas; Constant Aviation 
Orlando, servicing Sanford, Florida; 
Elliott Aviation, servicing Eden Prairie, 
Minnesota; Executive Aviation, servicing 
Eden Prairie, Minnesota; Flying Cloud 
Fuel SVC LLC, servicing Eden Prairie, 
Minnesota; Lane Aviation Corporation, 
servicing Columbus, Ohio; Marion 
County Regional Airport, servicing 
Flippin, Arkansas; Oasis Aero, servicing 
Willmar, Minnesota; Saline County 
Regional, servicing Bryant, Arizona; Shelby 
County Airport Landing Field, servicing 
Shelbyville, Illinois; Skypark Inc, servicing 
Wadsworth, Ohio; Town of  Bloomsburg, 
servicing Bloomsburg, Pennsylvania; 
and West Memphis Municipal Airport, 
servicing West Memphis, Arkansas.  

Jetex, Muscat and Salalah 
International Airport, Oman
Jetex is proud to have been 
appointed as the first and 
exclusive FBO for Muscat and 
Salalah International Airport, 
Oman, ushering in a new era 
for Omani business aviation. 

Jet Aviation, Dubai South
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THE LUXURY AIRPORTS



A  R E F L E C T I O N  O F  E X C E L L E N C E

TAG Farnborough Airport
Design and people working beautifully together
The purpose-built airport for BUSINESS, for PRIVACY, for LONDON

tagfarnborough.com 


